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| studied hundreds of top copywriting examples with @heyblake.

Use these 30 copywriting tips to convert readers into customers m

Tip from Alex: Repeat Yourself
Reason: Your main benefit shouldn’t be expressed subtly. Repeat it three times. Make it known.

Example: Apple’'s M1 Chip

iPad___

Bom o om (@alexga'rcia_atx x @ (@heyblake'

Tip from Blake: Start with goals for the copy.

Reason: You need to know what you are writing, for whom, and what action it should lead to. No guesswork.
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Example: My content engine at https://t.co/jYMMIbgFCw

End Goals

Ultimately, the real goal is to help MJ as possible grow her
audience and make money online.

In order to do this, | need to have goals myself that profit my work
and allow me to keep creating for MJ frequently.

If the content does not contribute to one of these goals in some clear
way, it doesn't go live.

No matter what type of content | post, or what platform it is delivered to,
it must work towards one of these goals:

$ Gain Sponsorships
\9 Sell Products
® Add to Credibility
@ Build Relationships

\ Uncover Career Opportunities

(@alexgarcia_atx x @ @heyblake

Tip from Alex: Use Open Loops

Reason: Open loops peak a reader's interest by presenting an unsolved mystery to the reader. Our brains are hardwired to
find closure. Make your product the final closure. Example: Woody Justice


https://t.co/jYMMlbgFCw

Antwerp, Belgium, is no longer the diamond capital of the world.

Thirty-four hours on an airplane. One way. Thirty. Four. Hours. That's how
long it took me to get to where eighty percent of the world's diamonds
are now being cut. After 34 hours | looked bad. | smelled bad. | wanted to
go to sleep. But then | saw the diamonds.

Unbelievable. They told me | was the first retailer from North America
ever to be in that office. Only the biggest wholesalers are allowed through
those doors. Fortunately, | had one of '‘em with me, a lifelong friend who
was doing me a favor.

Now pay attention, because what I'm about to say is really important: As
of this moment, Justice Jewelers has the lowest diamond prices in
America, and I'm including all the online diamond sellers in that statement.

Now you and | both know that talk is cheap. So put it to the test. Go
online. Find your best deal. Not only will Justice Jewelers give you a
better diamond, we'll give you a better price, as well.

I'm Woody Justice, and I'm working really, really hard to be your jeweler.
Thirty-four hours of hard travel, one way. | think you'll be glad | did it.

Tip from Blake: Write short, snappy sentences.
Reason: People have short attention spans. And big blocks of text are super hard to read. Make it

Example: Every blog from @Backlinko


https://twitter.com/Backlinko

CHAPTER 1:

Double Down on Video Content

Is video really “the future of content
marketing"?

Yup!

In fact, the number of businesses that use
video as part of their marketing is up 38%
since 2017,

And 72% of consumers say that they now

“prefer videos" over text-based content.

So if you want to get started with video
marketing — or double down on what you're
already doing — this chapter is for you.

Tip from Alex: Replace Weasel Words With Promises

Reason: Words like may, can, hope, could, leave doubt in a reader's mind. You want readers to feel confident in their
decisions. Use words like will, can, and do.

Example: @HubSpot

The CRM Platform Your Whole Business Will Love

HubSpot's CRM platform has all the tools and integrations you need for marketing, sales, content management,

and customer service. Each product in the platform is powerful alone, but the real magic happens when you use

them together.



https://twitter.com/HubSpot

Tip from Blake: Start with an engaging hook.

Reason: The purpose of every sentence is to get readers to check out the next. A proper hook engages the reader

immediately and piques curiosity.

Example: Zippo from a fish by David Ogilvy

THE FISH THAT SNAFPED UF THE ZIFPO LICHTER %AS A CREAT NORTHERN FIKE. ONE OF AMERICA'S SCHRAPPIEST GAME FISIL

The amazing story of a Zippo that worked
after being taken from the belly of a fish

Mr. Harry Best, recently retired fish and game
protector for the New York State Con ation

t, told this remarkable but true story

shing for Great Northern Pike
lile Bay. They caught a Pike that
weighed about 18 pounds. When they dressed

the Pike, in the stomach was one of your lighters.

Tip from Alex: Use Repetition

Reason: The repetition of words puts an emphasis on your messaging. It makes the main points memorable.

Example: New York Times

The Pike must have picked it off the bottom or
could have grabbed it before it got 1o the bot-
The lighter was in fine shape which showed
not been lost long. The best part of

the Zippo lit the first time.”

Even for a fisherman, it's quite a yarn. But
then there are thousands of other Zippo lighters
which have lived through adventures that would
end.

have made brave Ulvsses’ hair stand

e—

The Zippo man is not surprised that the lighter
worked, He makes every one of his lighters 1o
work. Not just for weeks, months or years, but
Jorever!

Whether you buy your Zippo lighter in a store
or find it in a fish, the Zippo man offers you his
s edible guarantee: N
it is or what its condil

1o work, he'll fix it free!

Smi
palished chrome.

I you don't see Zippe on
the bo he lighter,
it's mot @ gennine Zippe

TIPO MANUFACTURING COMPANY, CANADA 170, NIAGAEA FALLS, ONTAKIO

@alexgarcia_atx




The truth is hard.

The truth is hidden.

The truth must be pursued.

The truth is hard to hear.

The truth is rarely simple.

The truth isn't so obvious.

The truth is necessary.

The truth can't be glossed over.
The truth has no agenda.

The truth can't be manufactured.
The truth doesn't take sides.

The truth isn't red or blue.

The truth is hard to accept.

‘The truth pulls no punches.

The truth is powerful.

The truth is under attack.

The truth is worth defending.

The truth requires taking a stand.
The truth is more important now than ever.

i e vk s
S 0 (@alexgarcia_atx x @ @heyblake

Tip from Blake: Optimize for clarity.

Reason: Clear writing beats clever writing every single time. People want to understand and then be delighted, not the other
way around.

Example: Be concise chart

:
g Be concise! N\

0 (@alexgarcia_atx x @ @heyblake




Tip from Alex: Use Opposites

Reason: They say opposites attract. The same goes for copy. Opposites are a powerful way to get someone's attention.

Example: Stella Artois

“My, shout’
yhlspered.

he

St Artodn Feumaariogdhy expueamdve @

5 @@ale‘xga‘rcia‘,atk x @ @heyblake'

Tip from Blake: Start in the middle of the story.

Reason: Begin with action. Don’t wait to excite and delight the reader until it's too late.

Helper: https://t.co/CFtxMVgOQd

Tip from Alex: Use an active voice

Reason: Using an active voice illustrates taking action. And your goal is to make consumers take action. Writing with an
active voice delivers a direct, strong, and punchy message.

Example: Nike


https://t.co/CFtxMVgOQd

JUST DO IT.

2 @alexgarcia_atx x @ @heyblake

Tip from Blake: Talk about them, not you.

Reason: People don’t care about you. They care about what you can do for them. Make that benefit abundantly clear.

Example: @mailchimp benefits copy

S

Put your
audience first
Know who you're

talking to so you can
say the right things.

Learn more

Bring your
brand to life
Look like a pro with

elegant, easy-to-use
design tools.

Learn more

=

Create
integrated
campaigns

Spread the word with

social, email, ads, and

more.

Learn more

7

Turn data into
insights
Our
recommendations

get smarter as you
go.

Learn more

: . @alexgarcia_atx P @ @heyblake



https://twitter.com/mailchimp

Tip from Alex: Add humor

Reason: People share humorous content. The more you can make someone laugh, the more your messaging will spread.
Plus, it's memorable.

Example: Daihatsu

Picks up five
times
more women

thana
Lamborghini.

DAIHATBU

5 o (@alexgarcia_atx x @ @heyblake

Tip from Blake: Write how you talk.

Reason: No one wants to read robotic language. People connect with people. The more human your writing sounds, the
more humans will like it.

Example: @GoodMarketingHQ breakdown of @heyhey



https://twitter.com/GoodMarketingHQ
https://twitter.com/heyhey

Things changed.

Gmail, Outlook, Yahoo, and Apple
just let it happen.

Email feels like a chore, rather than
a joy. Rather than delightin it, you
deal with it.

Yet, email remains a wonder.

Tip from Alex: Tell Stories

Reason: Stories drive attention. Take the consumer into a different world. And create an emotional connection that's hard to

break.

Example: John Caples

But things changed.

And Gmail, Outlook, Yahoo, and
Apple just let it happen.

Now email feels like a chore, rather
than a joy. Rather than delight in it,
you deal with it.

And yet, email remains a wonder.

i @ @alexgarcia_atx x @ @heyblake
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Tip from Blake: Don’t be guided by grammar.

Reason: Focus on clear messaging and engaging storytelling more than grammar. This will create more connection with the
reader than perfect sentence structure ever will.

Example: @postmates and chill


https://twitter.com/postmates

: @ @alexgarcia_atx x @ @heyblake

Tip from Alex: Use power words

Reason: Power words drive emotions. Emotions inspire consumers to take action. Your copy should make the consumer
feel something.

Example: Winston Churchill

We have before us an ordeal of the most grievous kind. We have before us many,
many long months of struggle and of suffering. You ask, what is our policy? | can
say: It is to wage war, by sea, land and air, with all our might and with all the
strength that God can give us; to wage war against a monstrous tyranny, never
surpassed in the dark, lamentable catalogue of human crime. That is our policy.
You ask, what is our aim? | can answer in one word: It is victory, victory at all costs,
victory in spite of all terror, victory, however long and hard the road may be; for
without victory, there is no survival. Let that be realised; no survival for the British
Empire, no survival for all that the British Empire has stood for, no survival for the
urge and impulse of the ages, that mankind will move forward towards its goal. But
| take up my task with buoyancy and hope. | feel sure that our cause will not be
suffered to fail among men. At this time | feel entitled to claim the aid of all, and |
say, “come then, let us go forward together with our united strength.”

o (@alexgarcia_atx




Tip from Blake: Use format pattern interrupts.

Reason: Unique formatting can be a huge advantage. Words matter most, but format counts, too. Write in formats that help
you stand out.

Example: RX Bars copy on product packaging

[ ...
minis minis
1% Eog Whites 1% Egg Whites
3 Almonds 3 Almonds

2 Cashews 2 Cashews

1 Date 1 Date

No B.S, No 8.5,

Wy @

- [
minis minis
1% Egg Whites 1% Egg Whites
T Peanuts 3 Aln ds
1 Date 2 Cashows
No B.S. 1 Date

No B.5,

. @ @alexgarcid_atx x @ @heyblake

Tip from Alex: Say more with less

Reason: The more value you can pack in shorter sentences, the better. It's easier for the brain to digest and remember.

Example: Apple (again)



MacBook

Light. Years ahead.

Our goal with MacBook was to do the impossible: engineer a full-size
experience into the thinnest, lightest Mac notebook yet. And not only is it
compact — it's more powerful than ever. The new MacBook delivers up to
20 percent faster performance with new seventh-generation Intel Core m3, i5,

and i7 processors,’ and up to 50 percent faster SSD storage.-

Tip from Blake: Write 20% of the time, edit 80% of the time.
Reason: Vigilant editing and rewriting is the true mark of a great writer. The magic rarely happens in the first draft.

Helper: https://t.co/l7OpFONS5xf



https://t.co/l7OpF0N5xf

How to Copy Edit in 6 Steps

If you're interested in the job title of professional copy
THINK LIKE A PRO

editor, here are some basic steps to get you started:

1. Clarify your role. First, determine what level of copy
editing you're providing. If you're just starting out, it’s
best to stick to the more basic responsibilities like
looking for spelling and syntax only. If you've got some
experience and are already familiar with the style

VIEWCLA guides, a more substantive editing role may be
appropriate.

2. Give the text an initial read-through. The first time you read should be about

Tip from Alex: Use Analogies
Reason: Analogies help connect something complicated with something known.

Example: Dropbox

Even if your computer has a meltdown or your phone
goes for a swim, your stuff is always safe in Dropbox
and can be restored in a snap. Dropbox is like a time

{ machine that lets you undo mistakes and even undelete
| files you accidentally trash.




Tip from Blake: Brain dump before anything else.

Reason: Getting all ideas on paper first helps organize the whole process. Then, build an outline. Next, write the sections.
Finally, put it all together.

Helper: https://t.co/BdQ2iXgtO8’s blog ideas tool

Blog Ideas Tips Examples Tutorials

6 Priorities Before Product Launch: a blog about key items to complete
whether you're running a service or a physical product.

Everything You Need To Know About Product Launches: A blog discussing
the steps needed to launch a product.

From Product Ideas To Reality: A blog chronicling the process of launching
products from idea to reality.

http://blog.uberflip.com/2013/04/13-steps-to-launch-your-product/

How to Make a Product that Sells: a blog post for those who are making
their product for the first time.

Tip from Alex: Rhyme
Reason: Rhyming keeps the reader's eyes moving organically. Naturally, it flows. This makes it more believable.

Example: Animoto

How to make a video

Tip from Blake: Pass the Friend Test.


https://t.co/BdQ2iXqtO8%E2%80%99s

Reason: It helps you write great copy. 1) Write 10 variants of a headline. 2) Send it to some friends and just ask them to
read them. 3) Wait 24 hours and follow up. 4) The variant most remembered by that group is your headline.

Example:

Bl ®eec0 Sprint LTE 4:04 PM 75% >

¢ Messages  Alex Details

Hey Alex! Can you just
read these for me? No
need to reply. I'll follow
up later.

6 Priorities Before
Product Launch: a blog
about key items to
complete whether you're
running a service or a
physical product.

Everything You Need To
Know About Product
Launches: A blog
discussing the steps
needed to launch a
product.

£ @@ale‘xga‘rcia‘,atk x @ @heyblake

Tip from Alex: Use Alliteration

Reason: Alliteration uses the repeat of initial consonants to put an emphasis on a benefit. Use it to address important points.

Example: Animoto (Imagine it. Create it.)



IMAGINE IT. CREATE IT.

Create quickly with video templates

SOCIAL TRENDS BUSINESS PROMO VIDEOS CELEBRATIONS PERSONAL
=
N ew Introducing
NEW LAUNCH PROMO COLLECTION PORTFOLIO BITE-SIZED PRODUCT INTRO

USE THIS TEMPLATE USE THIS TEMPLATE USE THIS TEMPLATE

SEE ALL TEMPLATES

Tip from Blake: Pass the Voice Test

Reason: You don't want to sound like a robot. Here’s how: 1) Read your written copy out loud. 2) If it sounds robotic or
boring, rewrite it

Helper: Just say it out loud! No secret sauce here.

Tip from Alex: Copy Should Have a Goal

Reason: Every piece of copy should have a goal. If it doesn’t pass Amazon’s so what test -- then cut it. It’'s fluff. If you can’t
notice the goal -- neither can the consumer.

Example: KFC
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G (@alexgarcia_atx x @ @heyblake

Tip from Blake: Focus on feeling over selling.

Reason: Refrain from pushing sales explicitly, and focus instead on helping the reader feel a strong emotion or connection

Example: Colin Kaepernick ad with @Nike



https://twitter.com/Nike

Tip from Alex: Be Honest

Reason: You want consumers to trust you. Being honest breaks the barrier between a business and a customer. Let them

know it's still people behind the words.

Example: Hyposwiss Bank

“We like our clients
because of their
money. They like
us because of
our honesty.”

|‘:x|n'1'l I}I{'t'\!:l'l'll'd

Tip from Blake: Minimize risk.
Reason: Make the requirements to get the solution seem smaller.

Example: $5 fee from Copyblogger

: @ @alexgarcia_atx x @ @heyblake




1. “a $5 fee” to

2. “a small $5 fee”




	I studied hundreds of top copywriting examples with @heyblake.Use these 30 copywriting tips to convert readers into customers 🧵

